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Presented by Nathan Richter, Wakefield Research



Wakefield i s a part nbeands andagengies, ickudingd® s |
of the Fortune 100. We conduct research in 67 countries. Our surveys appear
daily in top-tier media.

We are a full-service research consultancy. We offer quantitative and
gualitative options,andwe 6 ve even i nvented our own

For more information, please contact info@wakefieldresearch.com.
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Projected Population of Americans Age 80+
Represer&2%of the U.S. adult population (millions) 34M

Account for 55% of consumer packaged goods sales

2029 The last of the boomers will turn 65

1990 2000 2010 2020 2030 2040 2050
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- Ages 183 ‘ .;}M% itz )
- 27% of the U.S. adult population boy WM l

- By 2018they wibliclipsdoomers in spendpayver: $3.39 trillion gﬂ._ ot \’)‘)
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The Millennial pet owner has three characteristics:

.Conscientiou
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Youngeconsumetthinkd i f f erently abont what j s Aes
when purchasipgpducts. Millennmaddl buydiscretionary
products under the guise that they afiscraetionary
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596 ofownsmartphones, roughly half alrhones

m 64% eat out once a weeknoore
Z* Millennialvomen buy a third more apparel thanMillennial womemegardless olhcome

'\ Millennial men spend twice as much on appararaslillennial males

a Theyare52%more likely than other generations to make impulse or panmechgses
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A majority oMillennialf 76 %) i denti fied an i tem they
their pet than they would for themselvike expensive treats (44%) or a custom bed (389

76% oMillennials

Woul d ASpl urge'c‘J on

Certain Items _

~- 50% of Boomers
f Woul d ASpl ur
Certain Iltems

Whicho f the foll owing items, i f a

“ I " MKEFI ELD for your pet than you would for yourse
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How Ess.ential o Y Millennials ) Boomers
are the Following Qualities: .
8 Brafree 78% 56%
@;‘: Natural or Organic Materials 76% 52%
§ Hypoallergenic Shampoo 75% 40%

Howessential or nonessential are the following qualities in supplies for yot

I ' ’ g KEF’ELDrexample, shampoo ot@y. BPAfree, natural or organic materials, hypoallergenic or fragrance free sh:



Millennialwa nt fAnatural o food (those without

K 86% oMillennial§eel | 77% oMillenniald-eel Extra
/\ oNatural 6 Food \ \ ‘m\j GraingareEssential

74% of Boomers Feel
oOoNatural 6
' Essential.

53% of Boomers Feel
Extra Grains are Essenti:

Howessential or nonessential are the following qualities in food for y&u

I " ’AKEF’ ELD - Natural (no artificial flavors (_):E;))(E(reaszrr\é?r)]iz



70% oMillenniald-eel that

! =mm
Crates Hospitable to [ AR R TTTMF | ,.‘“Fﬁg
Exercise are Essential. i ‘ AN e v 22 i ﬁ.ﬂ WAL AT, S
HH b i
Only 25% of Boomers Fe ' ;f
the Same Way.
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Howessential or nonessential are the following hegliihed supplies for your pe
I " ’A KEF’ ELD - Crateshospitable to exercis



They view pets as fprThaughiMillenoialsfamdBoomérsaagreel

equally (78%) that their pet is family.

Millennialsarefar more
likely to feel that getting ¢
pet is part of preparing tc

have a family

82% of
MillennialsAgree

V/W
»

59% of
Boomers Agree

Howstrongly do you agree or disagree with the following statém

' ’ getting a pet is part of preparing to have a far
I ‘ AKEF’ ELD Which of the following best describes your relationship to

pet?
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90% are on social networks

- 48% of Mill enni al women have removed
enough nlikeso

- 91% make thei H nssoocipaulblmecdi a Acheck

Narcissistieersonality Disorder is curi@dsyigher compared to those ages 65

MillennialdHave 250 Friends oX 3| 55%MillennialSh ar e 0 Sel
Average.

.
|. Sancy Sl Ross.
il - o

Boomers Have 74 on Averag

Only9% oBoomerS h a3 eel fii e

N/AKEFIELD



60% oMillennialDwn
Clothingfor Their Pet

Millennialsarenearly
35% of Boomers Own twiceaslikelyto buy
Clothingfor Their Pet clothing for theipet.

o

b

Approximately how many items of clothing d
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61% of Mill enni al t hi
have a 0 p-oompaeettbijasdt3ly e t
of Boomers.

nk i . \portant t o

N/AKEFIELD

Howi mportant or uni mportant
example, it can fit into a bag or travel with you e



55% oMillennialBelieve @5
Coat Coloring and Styling* '\A‘W
Is Essential \y

15% of Boomers Believe
Coat Coloring and Styling
IS Essential

Howessential or nonessential are the following pet grooming serviCes® coloring and stylin
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More than halfMfllennias hi nk 1t 6s essenti al to dine

53%ofMillennials o
Think it

/

9%o0f Boomers Think
I t 6s Es|se

Howessential or nonessential are the followenyices for your pet?Pet restaurants
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AmongMillennialdaVho Have a
Social Media Account for Their Pe

\U
~—

- 66% Are On Facebook
- 38% Are On Twitter

- 34% Are On Instagram

N/AKEFIELD

Which of the following social media accounts do you have for you
*Small base size; findings are directio



55% oMlillennialswvith social
media follow at least 1 pet on social media.

Boo - Photos [+ ia
!“
st i
= S e
e
o o S o ot g

Approxi mately how many pet
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ellellellellelel el 69%

Millenniald.ikely to
é. ( é ( é / é / é ( é ( é ( Use Tech to Keep
| | z, | - \ -

% | - AN Track of Their Pet

-y “ -y w g w vy & -y w
-a - -

ellellel) v

Boomers Likely to
é / ét. / ét, Use Tech t&eep
S A = | b Track of Their Pet

“n s “@s

Howlikely or unlikely would you be to use tech to keep track of y@u

I ' ’AKEF’ ELD For example, set up a baby monitor or buy an app that would record what your pet did while you



On averagaVlillennialgot their
first pet as an adult at age 21.
Boomers did not get their first pef
on average, until age.29
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How old were you when you got your first pet? Meaning th
pet you owned as an adult and not your childpetid



Mi | Il enni als are delaying mar
more likely to be single when purchasing their
first pet as an adult.

56% oMillennialsvere single
when they got their first pet,
compared to 46% of Boomers.
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When you got your first pet, what was your marital st:
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